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Quarterly page views

LinkedIn’s BIG data
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KEHE T H AR Goal of Big Data Analytics

Enable high quality, agile, and impactful decision making for all professionals by
providing actionable insights and scalable analytics solutions leveraging big data
— “Data Science with impact”

A RE I NI BN R HREE, P, =l o s sE fg seidis 5 = SRR AT
RS R e o 7 56
- “RIE R OHME R BE AR

Michael Li, Head of Analytics



3 B Uity [ BARE S5 AR ANV 5545 LS & e Kk

Google X1 “Big Data”#7% % % D e%
C

oy B K &>

FEARFEL ] 43 B AP 55581

Michael Li, Head of Analytics



KRB 73 H BN 5 a8 w5 ER T TS VR IR BME 551 K

7 it T BA

EEIEN 2 1BA

Michael Li, Head of Analytics



b

P Ml 43 A [ B FH R 254 = B R Fr a2 4t 30 v M A B 19 7 V%
- EOI (Bh /1. et BN A 3 M 224

Empower 277

Empower business partners to have
access to the data and insights they
need when they need them

Optimize e
Optimize business performance

leveraging the powerful & unique sz B]%'Ié’ff%

LinkedIn data we have

Innovate 617

Innovate the way on how analytics can
help our business grow leveraging both
internal & external data

ST 55

https://www.linkedin.com/pulse/article/20150930145256-16223736-beyond-big-data-introducing-the-eoi-framework-for-analytics-teams-to-drive-business-impact
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Linked in . Official Blog

5 Ranking the 100 Most InDemand Employers Using LinkedIn Data [INFOGRAPHIC]

!.M\:hael Li m 4,050 m m

Picture yourself walking into your dream job. What logo is on the door? Whether it's a hot tech stari-
up or a prestigiou

lobal accounting firm, some employers are more desirable than others. For

companies, this affects how easily they can recruit, and for emplo
reputation ich companies are
most attractive to potential candidates. Today at our Talent Connect event in Las Vegas

we
unveiled LinkedIn’s Most InDemand Employers, a set of rankings of the most sought-after
—_ companies on Linkedin
INT
5 AR KBS
LinkedIn's Most InDemand Employers

your professional

our massive professional data set, LinkedIn has ide

= —
. . Uﬂ@
v} e
2012
o.lt---z\-‘v oG O e @ 157 Noa08
[ @rersico @ 0[’{_[1_
© Bvcooh @ AG @ sioforcom 0 5
) O facebook Q Mk sompen D W @ SExpedic
* We cross-referenced our data with thousands of survey responses ol @@ @O © i

to pinpoint the specific activities that best indicate familiarity and
interest in working for a company: connecting with employees,
viewing employee profiles, visiting Company and Career
Pages, and following companies.

http://blog.linkedin.com/2012/10/11/indemand-employers-2012/
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What is Size of Prize
(SOP)?

What is NOT Size of
Prize (SOP)?

Linked [[3).

Size of Prize (SOP):

Size of Prize intends to estimate how much an account
could spend with LinkedIn on Talent Solutions products

(based upon the behavior of current customers.)

How much an account currently spends with LI

A prediction of how easy it will be for an account to spend
this amount (will discuss adapting with similar measure)

19
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Thousands of Variables Selections

LinkedIn * # Hires weighted by country and
recency

com .

* # Recruiter

* Recruiter to hire ratio

* Industry

« Company size

* Recruiter penetration rate

« Country
« Average salary of posted jobs

3rd Party o ]
(Crunch « Hiring accelerating rate
Base)

(] (] (]
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SOP driven by 3 LI-based factors

# of Hires on LI

* On Linkedin, the # of employees who joined a
company from a different organization in a
given time period

» E.g., Jonathan Lister leaves Google to join LinkedIn in
July 2010 = a new hire for LinkedIn for July 2010

# of Recruiters on LI

* On LinkedIn, how many employees serve a
recruiting-related role?

» Coding titles for words such as “recruiting,” “talent” etc.

Industry

* Which industries have highest LI usage?

Linked [[3).
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SOP algorithm is highly predictive

9% of accounts with given Size of the Prize score that are LCS customers

95%\ [ Means 95% of customers with a }

100% =

Size of Prize score 30 are
customers etc.

804

60

40

19%19%
1494

201 Vo1 30/

8% goy,
0 4% 3o 2% 2% 1% oo% O

o
30 29 28 27 26 25 24 23 22 21 20 19 18 17 16 15 14 13 12 11

# cust.:

# total co's:

Avg.
seats/acct.: \ A

.

“Size of the Prize” approach use to:
- Allocating right accounts to right sales reps
- For each rep, prioritizing accounts, targeting spend

22
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Michael Li, Head of Analytics



“What is the most important thing for a team or a
company in the 21st century?”

Talents is our No.1 priority!




AT AT RE

AN
b

Skills

so. I
Data Analysis |
1
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Data Mining |GG ::
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Machine Learning _ 73
Tableau [ 0
statistics || RGN ¢
Apache Fig | EENEGEE ::
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Statistical Modeling _ 55
Big Data | -2
Matlab _ 49
Predictive Modeling | <2
T
Hive | :5
Business Intelligence || -
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Top Schools

COLUMEBIA
UN SITY

89

Arizona State
University

Previous Companies
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Walmart >

Field of Education
Computer

L]
©

Science

[*3
D

Statistics

mathematics

ro
)

Economics

v

engineering
operations 10

research

[=}

Physics

industrial
engineering
mechanical
engineering
computer
engineering
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Languages
enatish | -
chinese | -

Hindi [N 15
Japanese [ ¢
Mandarin [ &

spanish [ 8
French [ 7
German [l &
Marathi - &
Cantonese [Jij ¢
Korean i 4
punjabi . 3
Vietnamese . 3
Arabic I 2
Irish I 2
Malayalam [ 2
Persian ] 2
sindhi [ 2
Chinese Mandarin | 1
Farsi |1
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